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When two or more things come together or converge to form a new whole we call it
convergence. In Media convergence, it involves the interconnection of information and
communications technologies, computer network and media content to create a new platform for
information dissemination. So content, computing and communication converge to form a whole
new concept of digital presence which has gained immense popularity with the aid of internet.

On one hand media convergence can be viewed as coming together or unification of different
equipment and tools for producing and distributing information, on the other the dissemination
of content across different and multiple media platforms, suggests that media audiences also play
a crucial role in creating and distributing content in this converged sphere. It makes the issue
more sociological than mere technological acts.

Henry Jenkins has shown that media convergence is an ongoing process which should not be
viewed as displacement of the old media; rather it is an interaction between different media
forms and platforms. But it is beyond debate that convergence has changed the media world —
from presentation of information to its business. The entire media industry has changed with
convergence.

The importance and impact of convergence has been seriously discussed for a long period in
many disciplines, including social science. It has become one of the major focus area of one of
the most important and prominent frontier areas of both theoretical as well as empirical streams
of communication studies today.

In this context, articles are invited for the December 2017 Issue of Global Media Journal Indian
Edition which may be related (but not exhaustively limited) to the following subthemes:

1. Convergence and technology
2. Convergence and new kind of media literacy
3. Convergence, media and socio-cultural-economic constructs
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Convergence and media expansion

Convergence and media ownership

Convergence and media dependency

Convergence and change in information access
Convergence and change in information dissemination
Convergence and globalization

10 Convergence and media business

11. Convergence and ethical issues

© N oA

Please see ‘Submission Guidelines’
http://www.caluniv.ac.in/global-mdia-journal/submission guideline.html

All submissions should be accompanied by the following information which should be presented
on the front page only:

(a) Avrticle title,

(b) Author name/s,

(c) Current position/affiliation,

(d) Brief biography (approximately 50 words),

(e) Email and mail addresses,

(f) A brief abstract (approximately 200 words)

(9) Five to ten keywords reflecting the contents of paper,
(h) Word count (excluding notes)

(1) The URL for author/s' personal web page

(1) A brief statement that clearly indicates the article/review etc is not submitted simultaneously
for consideration to any other publication.

Word Limit:

For Articles: Approximately 7000 words, excluding notes.
Students’ Research: Approximately 7000 words, excluding notes.
Commentaries: Between 2500 and 3500 words.

Book Reviews: Approximately 1500 words.

GUEST EDITOR FOR THE ISSUE:
Please direct your submissions and queries to the Guest Editors of the Issue

Mr. Santwan Chattopadhyay

Head

Dept of Adult Continuing Education and Extension
Jadavpur University, Kolkata - 700032

West Bengal, INDIA

2 GMJ Indian Edition, Call for Papers, December 2017



Mobile: 91- 9831072775
Email: santwanchattopadhyay @yahoo.com,
schat1974@gmail.com

Dr. P.S. Chakraborty

Associate Professor

Dept of Adult Continuing Education and Extension
Jadavpur University, Kolkata - 700032

West Bengal, INDIA

Mobile: 91-9831531020

Email: p_s c2001@yahoo.com,

Book Review submissions and queries should be directed to Prof. Buroshiva Dasgupta,
Book Review Editor, Email: buroshiva.dasgupta@gmail.com
with a cc to globalmediajournal@caluniv.ac.in, anjanbera@gmail.com

All papers/ submissions must be submitted via attachment to the following Email addresses:--
Prof. Saumendranath Bera

Editor, Global Media Journal- Indian Edition

Email: anjanbera@gmail.com, globalmediajournal@caluniv.ac.in
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